2015

SALESMANSHIP AND ADVERTISING

Full Marks : 100
Pass Marks : 30

Time : Three hours

The figures in the margin indicate full marks
for the questions.
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(@) An ideal remuneration method is one which is salisfactory from the point of view
of :
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(i)  Salesman

et

(if) Management
TG

(ifi) Salesman and Management both

farers! i T9 % TuEE

(iv) None of the above
GHEq abie 5 |

(6}  Write the full form of NGO.
NGO -3 s FoftB1 =t

(¢}  Write the name of the Act which provides protection to consumers in India,
CAYE EATSIER AT UM T4 SEAGE A e

(d) Under Fixed Salary and Commission Method, salesman is paid only commission
on his sales. (Indicate whether true or false)
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(e) Suggestive copy is nol a type of advertisement copy. f
e &, Raem ftr O g T |
(Indicate whether true or false) |
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(@  In order 1o be elfective the advertisement copy should have / should not have
convincing value. (Choose the correct words)

fetel &l T5en] 25ta 39 oo @ oft S <A S /7 e
(a% =P A SRea)
(g/ TFear is not a buying motive (Indicate whether frue or Jalse)

T qul T =36 | (oEE e Fa)

() Write one significance of buying motive

T wgieT Gbr e )

2, What is sales routine ? 2
faaet aFafere fo ¢
3. Wrile rwe traits of a salesman. 2

g% [arer go7 eom faa B

4. What is media planning ol advertisement ? 2

fRema Mg wifaeEm & ¢

5. What is market research 7 7
@ s oo
6. Writc bricfly on importance of advertising ageney, 2

Renem arafe v R soqte @

7. Write about one method of training of salesmen, | 3
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25T SAAD [3] Contd.



8.

9.

10.

11.
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15.

16.

17.

Write briefly on *Straight Commission Method® of remuncrating the salesmen,

Reerors wa e ‘ceaet Wl s 1l R frn et frt

Wrile a short note on advertising budget.

ﬁmﬁﬂwmuﬂmﬁﬁm%ﬂﬂ

Write a note on ‘Appeal in advertisement'.

‘Frstems wiEwr-a g a6 G

- Write about needs of market research.

IGE SiraaeE ArEEmer [ B

Lxplain the needs for evaluating salesman’s performance.

G FewEeE EREFR ATEEE e A aEn w4 |

Explain the importance of sales organisation.

BraR) Hesria a%g i F4)

Discuss the important steps of salesman sclection procedure.

freel Fdpa oGied draEm g G S =

[2xplain the necessity of good remuneration lor salesmen.

ﬁwmmm-ﬂa»ﬂﬁaﬁﬂwmﬂﬁmﬁnﬂl

Why is evaluation of effectiveness of advertisement necessary 7 Explain.
e FRIRSR e 8 draEs 7 e el

Bricfly explain five [actors influencing media planning of advertisement.

famaefq Mg AfRTemre gEE (ATEE o557 BemeE FErE sues

Discuss the signilicance of study of buying motives in advertising.

REeAe @1 296 SUETE Slesd SiEn 4|
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19. Discuss the various departments of a sales organisation,

. E .
ﬁﬁﬁmﬂéﬁﬂﬁﬁ%ﬁﬁmmﬁnWWW|
Or/ 3135
Disl;us:-i the duties and Tesponsibilities of a sales manager. 2
R oifisTes qom TEA I TR G )
20.  What is sales quota ? Explain the factors determining sales quota, 2+6=8

AT S T R v sl et R wEics ve CoATER] SHAFEEEER A

21, What is layout of an advertising copy ? Explain the clements of layout of an advertising
copy. 2+6=8

G Remem fifem Sagiom B 1 Reo fifia Sorgtorm BTz 2Rl 4l |

Or/ 2135
What is n-dverl.ising copy ? Discuss the esscutinl clements of an advertising copy.
2+6=8
Ferem & fe ? [@em B @) wrdn s e < |
22. What is advertising agency ? Discuss its dilferent [unctions. 2+6=8
et arafy & ¢ Tar ffen wnfe) siama =
Or/ 139

Explain in briel the various steps involved in marke réscarch process,
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