7 2015
BUSINESS STEDIES
i ) : Rt ./
, . . -
Fa SRt Full- Marks : 100 © ¢ & s s ,
A Pass Marks : 30 A ' N
Time : Three hours _ . .- [ L,
:r A F ﬁc Sigures in the margin indicate Jull manl::
: - for the questions.

- ! :




e
A

.".'

pelocl
n"'_'.'
iy

|'

)
|'\-._' .]- r

‘fa) AL which level business policy is [

(5) Who defined managqmcnl as Ul
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Which technigque of Eﬂiﬁ"l‘lLiﬁﬂ. management does provide for
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foremen over workers? s
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Name the function by which managers build an ﬂrganisﬂinn through the

recruitment, selection and development of individual as capable empluyLLs :
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Which is the most costly capilal for a company 7 1
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(g) In which ycar NSE ‘came into existence 7 g
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‘(h)  Which marketing philosophy gives mare importance to ‘Consumer We ,
instead ol ‘Consumer Satisfaction’ ? - ;
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2. Mention two features of p!a-m.:ing, | N 2
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3. What do you mean by organisation structuie 7 2
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‘Why internal source of recruitment is considered 1o be more cconomical 7 .
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5. Name four clements of directing. ' - 2
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6. Write two [eatures of I‘I'I(HI'IE}' market. _ 1
m .ﬁﬁrhﬁﬂi e

7. Stale three imporiance of controlling. 3
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Discuss the relationship b:.-.twcnn planning -and controlling:

I'WﬁWWﬂWWWWI

A .

t " o . : aoement.
" State in brief the three demsmns swwolved in financial manage

Stale five leading functions of middle level management.
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State ﬁv-:.;.-lﬂaql:ling techniques of scientific management.
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How a business is influenced by p@lili::.al and legal environment 7
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How globalisation has affected business in India ?
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‘Discuss any five limitations of planning,
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Distinguish between recruitment and selection.
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I5. Define financial market. Explain four functions of financial market. 1+4=5
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Explain five instruments of money markel.

- 16. Discuss in brief the factors that are taken into consideration while taking decision on
pricing the product. : . ; 34
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17. What is divisional organisational structure 7 Outline three merits and demerits of such
a structure. 2+3+3=8
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- Mention the four steps in the process of organisation. How centralisation differs from
© decentralisation ? | - : =8
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- Disr;ms.in detail eight fundamental i]'rinniplcs of dircctiné. 8
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Distinguish between’ formal and informal communication. State three barriers to

communication. A 5+3=8
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19. What are the three aspects of financial planning 7 State: iwo objectives and three
~importance of financial plarming, : 3+2+3=8
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Explain the [actors that determine the

Distinguish between fixed and working capital.
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amount of fixed-capital need.
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uard his interest. _3
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‘;‘n’h}r-mircpmneurship is regarded as_.a creative activity 7

22. Explain the role of consumer organisations hn_d-HGD’s in protecting and pmmm_iﬂg
- consumer interests. ° 3
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Outline three basic forces of entrepreneurial motivation. -
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