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. The figures in the margin indicate full marks for the questions.

(New Course)

Answer as directed.
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1. (a) Which of the following is an internal source of recruiting salesman ?

W@mﬁ@mﬁmmamw@q Te 9
(ij Promotion '
HATHS

(ii) Advertisement

Ramem
(iii) Employment Exchange
- Fomel R o
(iv) College ;
REUEL I '

" (b) Good health is a physical / mental trait of a salesman,

. (Choose the correct word)
TG 79 95w e 9fs / b o (%
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is the last link between wholesaler and consumer,
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(d) Closing of sale is the first / last stcp in the proccss of sellmg (Choose the correct
‘word)

ﬁﬁwmiﬁmﬁﬁm awa/mwml(ﬁﬁwmmﬁ@ﬁw)

(e) Who is an undecided customer_ ? |
TR AT @ ¢

(ﬂ Advertisement is a personal / non-personal commumcatlon (Choose the correct
word)
ﬁwvm arﬂq‘a o] znﬁms | SARIE S cznsnmm (w5 = TR @'ﬁw}

(2) Mention one benefit of advertising.
Rt @b SolRel my w1

(h) Slogan is an important element of advertising copy. (Indicate whether true or false)
/-7 Reel B @b swwsld Eomm | (vF @ wom B

(i) What is advertising budget ? -
ﬁmﬂa arcef‘r; e

(j) Selection of media is an unportant function of advcmsmg agency. (Indicate whether
true or false) :

_. ﬁwwmwﬁi’aﬁw»ﬁ@wﬁamﬁwﬂw|(wm<ﬂ~uﬁﬁm)

2. What is sales talk ? . . ! ?
R e oo o
3. ‘Mention t,Wo_disti_nction's between counter salesman and travelling Salesman. ‘2
RIS @IS Wi AER RiEeR T 18 sk S w1 o
4. What is sales routine ? 2

R R R _
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3. Write two qualities of a salesman. ‘ - 2

mm@ﬁ%ﬁmﬁw

6. What is publicity 7 ‘ | . 2
, W’ & 2
7. What is truth \in advertising ? &

ﬁﬂmwﬁ?

8. Distinguish between. salesmanship and advertising. (Any three) 3
RenfRm S REome Srers sy Giyed (R e R

9. Write a short note on market research. ' ' " . 3

- TR NI Rew b1 53 G oy

10. Explain ‘briefly the Iappcal in advertisement, | .3
ﬁmmwm{%rﬁﬁsqm?mzﬁ1W|

11. What are technjques of selling ? : ' c o 3
R o o o ¢ |
. 12. Write short note on advertising budget. . : TrT

ﬁmmmmaﬁwmm:

13. Mention three merits of magazine advertising..

3
-Wﬁlﬁmﬂwﬁmmf%ﬁmqﬁm T 3|
" 14. Write a note on buying motive, 3
- w'ﬁq@a REw «oy. el oy |
15. Explain in brief the basic elements of an advertising copy. 3

Rl B @9 1 Setwrem R s -
. ' by X .
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16. Describe in brief the various types of customers.
Rfen sora agwa Fym syle wicemar e

17. Discuss the objectives of sales coriference.

RS wfgcewma Towseer w1 o4

18. What 1s window display ? Mention its merits. (Any three)
fRfafe e for Bum sfaannz S a4 (R @ fofbion)

19. Explain five features of a good remuneration plan for salesmen.

Rurere wov wgft owim alsf Quaa Ambr caff®r ann @4

20. Explain five merits of television advertising.

syeeaTe @@ faeneag Hnb Afan qrem .

21. Discuss the disadvantages of newspaper advertising.
Tefemeern o4 faunvaq epifamne wirema eq

22. Discuss the different departments of a sales orgamsation
) wodm GO fdfen feemiaaa wicemen aq

Or /v

Discuss the different methods of tramming of salesmen.
Saraen) wiomaq fafsn weferma wreme e

23. Discuss the functions of vanous departments of an advertising agency.

froreei arefeig ffen fremirage anhed) wreme a4

24. Explam in bnef the vanous steps involved in market research Process.

asix e oz wfee ffen enfnne oils a4
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